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Content creation would stabilize film industry, bring more
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Content creation is the key to increasing the stability of Georgia’s
growing film industry and bringing in the additional investment that
goes along with it.

The state is abuzz with film crews drawn by a tax incentive that awards
30 percent of what a production spends back in transferable tax credits,
but unless it becomes known for originating content, it will be see as a
sort of factory for producing others’ ideas, industry veterans say.

“It’s great to have all the studios here for bricks and mortar,” said Suzan
Satterfield of Picture Window Productions, a Norcross company that has
been producing television series since 2004, including “Mega Dens” for
DIY Network and HGTV’s “Ground Breakers” and others for Scripps
Networks. “But we all know if the tax credit goes away that a huge
percentage of the work here is gone. So in order to really build a stable
market, we need to also be known and seen as content creators. Many
of us are talking to each other and trying to figure out how do we do
home-grown, Georgia-based projects that were conceived, created,
funded, distributed from here.”

Satterfield was among industry veterans slated to take part in the
“Making History: Producing Original Content in Georgia” panel
discussion at Atlanta Business Chronicle’s “The Business of Film” event on Dec. 7.

Gov. Nathan Deal announced film and television productions generated $9.5 billion in economic impact in
fiscal 2017. While that represents amazing progress, the state’s film industry remains in a precarious position.

The CEO of Gramarye Media Inc., an Atlanta startup that wants to change the way film franchises are made,
sees a different side to Georgia’s film boom.

Under the current climate, “bigger films look at Georgia essentially as the Chinese factory,” John Adcox said.
“We’re cheap labor, but the investment comes from elsewhere. The content is born and owned elsewhere,
and packaged and distributed elsewhere.

“We get the benefit of the economic impact, but the real money comes from, and goes elsewhere. Until we
cultivate a landscape where original content can thrive here, that will always be the case,” said Adcox.

“Which means if the tax credits go away, or if another religious freedom bill gets passed, this $9.5 billion
impact could dry up tomorrow. For that to change we have to have original content here and it has to be less
risky. It needs to have a clear distribution path and a clear return path.”
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Gramarye’s model could help change things. The company wants to discover manuscripts before they
publish, workshop them into interactive e-books, test them on readers and collect data to see which ones
have audience potential. It will then partner with studios to develop the most promising concepts into
franchises like “The Hunger Games.”

Originality will be a big factor in regard to the future of original content stemming from Georgia, said Lance
Krall, partner, head of television, for Picture It Productions, a television content developer and full service
production company based in Atlanta

“Obviously, you have to have the ideas, and there’s a ton of them in Atlanta,” Krall said. “There’s a ton of
unmined, undiscovered talent. Original stories. You have to have people that have a track record in the
industry to bring those ideas or else no executive is going to hear them. It just doesn’t even matter how great
an idea it is.

“Nothing is going to happen if there’s not some sort of package involved where there’s a group of
professionals bringing to them a showrunner, who has written on a ton of shows, who has legitimate credits.
Or an executive producer or director, who’s a big film director who’s looking to attach his name to a project.”

Krall allowed that a “great” production company can get the job done, too. His company has partnered with
Lawrence Fishburne on a project “that we’re really excited about,” he noted.

“It’s a great idea, it’s unbelievable, but it needed a Lawrence Fishburne to be attached to it to get anyone to
pay attention to it,” Krall said. “That is, again, a product of the experience I’ve had in L.A., and the reach that
my agents have. But of course, at the end of the day, it was a great idea and it got them really excited.”

Lee Thomas, deputy commissioner of Georgia’s Film, Music & Digital Entertainment Office, who will serve as
the moderator of the “Making History” panel, believes the lack of financing for developing original content
has played a large role.

Developing original content in the state “is certainly something we’ve wanted for a long time, and there’s
always been a push for it,” Thomas said. “Most of the development money is in L.A. for these types of
projects.”

Satterfield noted that having more investors in Georgia, or in the South, who are “more savvy about investing
in entertainment” would be a good start.

“Everybody is competing for the same investors over and over again,” Satterfield said. “I do think it’s worth
investing in content and creative talent. We all know from reading critiques of movies and television shows, it
doesn’t matter how well-produced something is if the original idea and the scripts are not great. You can
never overcome mediocre concepts and mediocre writing.”

Other than investment, Adcox believes there are three steps that need to be taken in order for the film
industry in the state to move forward. One is building the crew base. Two, continue to build infrastructure like
soundstages and post-production houses.

“The third one is to extend the tax credit to cover development so that writing and stuff like that is covered
here,” Adcox said. “Because right now there is no incentive to do your development work here in Atlanta.” 
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